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Fonterra at a glance
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A 10,500 shareholders

A $11b ingredients revenue
A 25% NZ exports

A 14.8 billionlitres NZ

A $5b consumer revenue
A $14.1b in assets

A Quiality, Trusted Brands
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Maximizing performance through the Cow to Customer
Supply Chain

13 Billion Litres of Milk 450aAf 1 ¢FYy1SNE ® MT 86 Plants on 26 Manufacturing
1300 Tanker Operators o {Ad S»a I O_NB '
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Quality Dairy Products to the world

87 New Zealand Storesw5 Regional
Hubslinked by Railand Road

Customersn 140 CountrieswMillions C 95,800 Delivery Ordersw7 Languageso Network 11 NZ Ports w 1800 Voyagesw
of Consumers in HouseDocumentationCentre 140k TEU(Twenty Foot EquivalentUnits) w
2M tonnes. B

NB: All annual figures



Customers

A Understanding our customers
real needs

A Buildingtrusted partnerships
A Deliveringto our promises

A Recognising no single size fits alll
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Quality
AQuality New Zealand Products to the world.

AZero defects Hamages

Alntegrated milk volume & testingrocesses
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Optimisation

New Zealand

A From strategic design of a global network,
through to the daily scheduling of
local operations all are optimised

Wellington

Lyttelton (Christchurch)

mers (Dunedin)
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